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Why a project identity?

EUFIC has developed for NU‐AGE a project identity that will then be fed back into all communications
material produced by the consortium, e.g. project leaflet, website, and presentation templates. Templates
for Leaflets and Power Point are attached in Annex I. The project identity should reflect the ideas and
fundamental concepts behind the project giving the audience of NU‐AGE communications an instant feeling
of what NU‐AGE is.
2.1 Developing the NU‐AGE project identity
The major element and ultimate manifest of a project identity is the project logo. Below is described the
different steps taken to arrive at the final NU‐AGE logo.
2.1.1 Identifying the NU‐AGE concepts
In order for a project logo to reflect the soul of the project the key concepts of the project need to be
clearly identified. A first step to derive these key concepts was to make “word cloud” based on the
Description of work (see Figure 1).

Figure 1. The NU‐AGE word cloud, created from the Description of Work

The NU‐AGE word cloud was presented to the consortium during the kick‐off meeting being held in
Bologna on 5‐6 May 2011, where it was decided that “Healthy Ageing” would be the major concept to
work towards.
2.1.2 Developing a brief for the graphic design
Based on the Description of Work, the word cloud, and the feedback from the consortium during the
kick‐off meeting a project brief to base the graphic design on was developed. This contained a short
background to the project, its main objectives, and some instructions for the logo design, e.g. that it
should reflect the project aims and the concept of “healthy ageing” and that look and feel should be
modern. A few examples were given of logos from other European projects in which EUFIC is involved.
2.1.3 Launching a logo concept competition
At the time for the development of the NU‐AGE project identity EUFIC had several trainees with
communication background. To make use of their competencies and include them in the creative work
that a logo design implies a logo concept competition was launched. The trainees were provided with
the brief for the project design. The winning entry consisted of three blocks in which symbols for
health, healthy foods and physical activity were represented. The colour scheme that had been applied
was bright and colourful. At this stage an agency had been selected for the further development of the
logo concepts. In order to broaden the base of selection the designer were provided three of the
entries that had been submitted (Figure 2).
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Figure 2. Winner NU‐AGE logo and the two other entries submitted to the designer.

2.1.4 Working with a graphic designer
The concepts that were developed by the EUFIC interns were forwarded to a graphic designer. For the
NU‐AGE project EUFIC had selected to work with Alligence Communications, a Belgian communications
agency serving major European institutions, national authorities and corporate clients in various
sectors. The selection was done after a tendering process covering the logo and website development
for the NU‐AGE project.
The designers received from EUFIC not only the logo concept proposals that had been developed
internally at EUFIC, but they also got to take part of the brief that had been developed. Members of
EUFIC’s NU‐AGE team provided some initial comments on the concepts that were submitted to provide
further guidelines to the designer.
In the initial reaction from the graphic designer was to eliminate one of the concepts, i.e. the third from
the right in Figure 2 because of its limited potential to taken any further. The other two were taken into
the process in which the designer and EUFIC worked closely together.
2.1.5 Selecting the concept
After a several rounds of discussion internally and with Alligence, who provided new version of the
logos based on the feedback given it was decided that the building block‐based logo should be taken to
the final stage of the development. There were several reasons for this decision:
o It aspire a healthy and active life to a larger extent than the couple on the bench.
o The level of detail is appropriate and will come out also in a smaller format, while the
illustration of the other was not entirely suitable for a logo, mainly due to its very high level
of detail.
o The balance between the text and the image in the building block‐logo came out to be very
good.
2.1.6 Working out a colour scheme
The graphic designer suggested several colour schemes for the logo. The colour of the initial concept
was considered too bright with a too strong reference to children and/or youth. One green‐, one blue‐
and one brown scale colour scheme were initially presented. The ones taken further were the blue and
brown schemes in which the right nuances were searched for to promote visibility and reflect health
and ageing.
The final decision on the colour scheme was made by the project Coordinator.
2.1.7 Feedback from the Coordinator
Towards the end of the logo development process three logo proposals were sent to the project
Coordination Team at University of Bologna for their input. From the proposals, presented in figure 3,
the members of the Coordination Team were asked to select the following elements:
4
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1. Colour scheme
2. Logo font
3. Dot or hyphen
4. Pear on own, or pear plus fish
The darker blue colour scheme and the font of the proposal in the middle were selected. The
Coordinator further preferred the hyphen and the combination of a pear and a fish.

Figure 3. Draft logos shared with the project coordinators for their input

The coordinator’s selection together with additional comments and suggestions were forwarded to the
designer. Of the two final design proposals (see Figure 4) that were presented to the Coordinator the
following was selected to become the logo of the NU‐AGE project.
2.2 NU‐AGE project logo
Figure 4 presents the logo that was selected for the NU‐AGE project.

Figure 4. NU‐AGE logo

2.2.1 The symbols of the NU‐AGE logo
Three symbols have been selected to represent the basic elements of the NU‐AGE project.
o “65+” refers to the age group which NU‐AGE is targeting. It is also the retirement age in
many European countries.
o The apple is indeed a well‐established symbol for healthful eating. The NU‐AGE logo design
benefits from this to reflect the wide concept of healthful diet that will be applied in the
project.
o As for the apple, the heart is a recognised symbol for health, which in the context of the
NU‐AGE logo is a tool to condense the many aspects of health covered in the project.
2.2.2 The colour scheme of the NU‐AGE logo
A blue colour scheme was selected for the NU‐AGE logo. The darker colours were chosen to make the
logo come out in small formats and on white background. The nuance of yellow is warm and the blue
and green colours used are matt to be soft to the eye and make associations to older age and harmony.
However, the colours selected are fresh and signal activity.
2.2.3 The application of the NU‐AGE logo
The NU‐AGE project logo will provide the basis of the design of other communications materials in the
NU‐AGE project, such as the website and project leaflets. The project logo should be presented
together with the FP7 logo and the EU flag on all communication materials that are being developed
5
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HEADING 1
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin pellentesque velit eget sem molestie ut
faucibus libero faucibus. Proin non molestie lectus. Pellentesque pretium elit non erat ullamcorper
ornare. Vestibulum ultrices, tellus sed sodales fringilla, metus metus tincidunt erat, eu rutrum neque
sem non quam. Sed libero lectus, commodo vel imperdiet at, fringilla nec lorem. Praesent viverra
interdum felis a dictum.

Heading 2
Vivamus tempus scelerisque lacus rhoncus vehicula. Morbi mattis arcu nisi. Aenean ut lectus ac nisl
ornare vehicula ac et leo. Aliquam adipiscing sapien vitae massa pulvinar in condimentum libero
cursus. Etiam faucibus, dui eu vestibulum auctor, erat quam ultrices erat, sed consectetur orci nisi sit
amet metus. Morbi scelerisque fermentum venenatis. Nulla dictum magna at leo gravida sed molestie
justo tempor. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
himenaeos. Suspendisse dui sem, rhoncus eu pretium semper, bibendum nec neque. Fusce viverra
molestie mi a fermentum.

Heading 3
Sed vestibulum tincidunt dignissim. Phasellus tincidunt diam nec dolor feugiat luctus. Ut commodo
aliquam eros in sagittis. Sed malesuada faucibus sem. Ut ornare nulla nec diam volutpat venenatis
interdum est consectetur. Fusce commodo leo non dolor ornare ut tincidunt arcu tempus. Nam ligula
nulla, adipiscing eu bibendum a, aliquam eu massa. Fusce ut feugiat arcu.
Cras faucibus viverra
risus. Vivamus quis euismod metus. In id aliquam dui. Morbi non massa ut ligula pulvinar tempus ac in
nisl. Maecenas adipiscing condimentum ante in porttitor. Proin euismod dolor sed augue accumsan
ultrices. Vestibulum et diam lorem, sit amet gravida felis. Cras a turpis arcu. In eu risus ligula.

–Page 1

